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Thai for Cormmunication

vdsAunay ; bl

[ '
a

AMUSHUFIUNYINUNSEBANS M tneRldlun1sdeans TausssuneniIw Tu

Y <9

a a

deaulng mswautinuzasile msyn mseuaznsidieu en1sdeansfisiuszavsua
Tuaounsaiialudindsedr unarludainnms Tnsasevindenmsssy a3usssuuas
ll'l'iﬁl']Vli‘Uﬂﬁ?iE]ﬁ'ﬁ

Fundamental knowledge about communication; Thai language used for
communication; language cultures in Thai society; development of listening,
speaking, reading, and writing skills for effective communication based on
morality, in daily life and academic purposes, ethics, and communication

etiquettes.

mMssuuaznsfeuntensangudesdu 3(2-2-5)
Fundamental Reading and Writing in English
JyrdsAuneu Tl
mfikazndnnsliniwdinguiienseruiazmadeunuaniunisalaingg s
sndedidnnsoindnudingy mssunazduusziiiuddyreniem n3Weuagy
AU N1TnTeneTy NsWeuUsziRged s ualnsiu MslsuantuieadnsIu N3
Feuanmnediannseding
Vocabulary and principle of using English for reading and writing in various
situations; reading electronic materials in English, reading comprehension; writing

summary; filling out forms; writing resumes for job applications; writing job

application letter; writing electronic letters.
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Mensengesiiansaeansluddauszsniu 3(2-2-5)

English for Daily Life Communication

FrsRuneu : il
miyjimﬂmiﬁﬂmmiﬂﬁLLazmswumLﬁ@miﬁl@mﬂu%’?mizﬁi’ﬁummmumsai

A 9 enuunsemdeny lnglilassadnenien Amdnd duulasgredivssansnim
Integration of listening and speaking skill for daily communication in various

situations according to social etiquette using language structures, vocabulary, and

expressions effectively.

MesengesiansiEue 3(2-2-5)
English for Presentation
tduneu : Ll

n1sldarwgangulunisiiauesuuuunng o MnuadngUuszasAved nsue
N33R Iingu Helazn1911eEUN1TEEND NIRRT EULALATIYRINITU LA
yilavasteya Innisli¥aunsallumsiausuasnisaeven

The use of English for presentation in various forms; set the purpose of
speaking; audience analysis and presentation planning; preparing the presentation
layout; types of information; practice using of equipment for presentation and

transmission.

13.1.2 ngudmanandunadissuazdauaiunisilugusznaunis 31uau 6 wiaein T

Wandnwainsiedvsalli
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Aansuisnsidugusenaunis 3(2-2-5)
Entrepreneurship
TR UnDU « Ll
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Principles and theories of entrepreneurship; using creativity to find
opportunities for entrepreneurship; tools for business feasibility analysis;
guidelines for establishing a business; social entrepreneurship; ethics and

corporate social responsibility.

ﬂ’?']ﬁJL‘TJuWﬁLﬁEJﬂUﬂﬂ’Jii‘Hﬁ 21 3(2-2-5)
Citizenship in the 21° Century
taduneu : Ll

Fipuonseruluanissud 21 nadlosuvidlanlinsuuwau nsiesnAumaInTaie
MITTAIUSTIN 895 @SN AULENeNIA wﬁwﬁmmﬂwﬁmmummwauﬂizﬁm%ﬂlmsJ
ﬂgwmaﬁugm N13ABAIUNITYIIA mu‘f]ucgﬂmas@:mm AUSURAYOUA DAULDILAE
daen Maunumadunadosiifesndaruguuuiiugudnasugianeiiios

Civilized societies in the 21° century; citizenship of the borderless world;
respect of cultural diversity, rights, liberty, equality, and duties of citizen according
to the democratic system; basic laws; anti-corruption; leadership and followership;
personal and social responsibility; plan to be a good citizen with happiness based

on the philosophy of sufficiency economy.

N1398NLUVAIN 3(2-2-5)
Life Design
AwndeRunieu : Tl
nsratmanedin msfumdneniwnues MyleTIzRANIEeINT Tulugu
Msaf1andannis?in msdnegredivana nMsiliainugnisdsan nsdanisnistuile
AmsuAY NEINARUIN MsasasIATInfsnny madudLEiedediauysaiuay
faviudsesuvisnsiauuas frnuduiin wagvhausudugduldegsinray
Life goals setting; self-discovery; analyze the basis needs; creation of life
power; critical thinking; increasing of social skills; management of finance; the
power of positive thinking; creation of beautiful life; fulfilling life and keeping up

with disruptive word; leadership and work well with others.
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13.1.3 ngudvIimuiIguuLasduindan 37U 3 viqeia WidenAnwanseiv

InenaniantswauI YNy 3(2-2-5)
Volunteer Spirit for Community Development
FursAuneu : lidl

MIWRLYYY d3an uazdanndon unuin wiihiuazaudnvazesinetan
FAUGET LLu’J‘V]NLLaZﬂiZU’Juﬂ’liﬂ%j’]NﬁuﬁQ]ma’]a’lLﬂlaﬁwu’lLLazLLm“Uﬂiyﬂ’l%aﬂﬁqmﬁtju
Aanssudnenan uazmstuiguszleviileRauinsiiinansisasuaznsogautugdu
Tudsau

Community, social and environmental development; roles, duties, and
characteristics of volunteerism; forms, guidelines, and processes for creating
volunteering works and solve community problems; volunteer activities and
services for developing public consciousness and coexistence with others in

society.

Aawandouiedin 3(2-2-5)
Environment for Life
taduneu : Ll

AnAEITNTIARE NS T nue sy uduardaidinduuulan ademmiuuas
mwﬁﬂLﬁﬂ’;ﬁum’gz?ﬂqmmﬁuﬁmamwﬁﬂLL’mé’am ABINALAY NTVIALAAUUDS
n$nens USudeunginssuludinusedriu Sneratunisudletmaaindenves
YUY

Natural value for human life and other creatures on planet; raising
awareness on environmental crises, climate change, resource scarcity; change

daily life behavior; volunteer to solve community environmental issues.
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NANUYIN 3(3-0-6)
Sea and Life
FrsRuneu : ludl
AruddremineInsmeiakazeils onanwsmaia msliusslend 9n
nIeInTmzia Inenanluniseysndnineinsuardanndounimeia nausslominas
ausTuamangia nMsuidgminisisunlammziawasmeilsidmanssnu  de
uyud uafvmamzia Anulasadeymeia SuasiennddiTinlunga nsUgumeuna
Importance of marine and coastal resources; territorial sea; utilization of
marine resources; volunteer to conserve marine resources and environment;
maritime national interests and national security; solving the issues of sea and
coastal change effecting to human; marine pollution; marine safety; marine lives

hazard; first aid.

13.1.4 nguAvunaluladada s1uau 3 miedn Widendnwanseivmeluil
AoUMUALAZ AR T 3(2-2-5)
Content and Digital Media
Adeduneu : laid

ANUNINBYDIA BRI A UsplanmeumusLazdendia ndnnisuazuuaAnly
nMssanisteyaifieniseonuuutazaierewmud nsidenldialeadeuazlusunsy

a o

Aoufiamaslunisasneneuusuazdefdsiaifi en1sifousuaznvinau nguune
Aferdesfumsatrsreunuduasiediva

Definition of digital media; types of content and digital media; principles
and concepts of content design and creation; selecting tools and computer
softwares for content and digital media creation for studying and working; relevant

laws on content and digital media creation.
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NWLNALULagAING LUN1N9TU 3(2-2-5)
Digital Literacy in the Workplace
FvdsAunay ; bl

= ¥ %

LWIARALAZANUAIAYYDINTITIWIUATE NTEUAULAENITIATIEIdaLaRTYIA

Y

nsidenldmalulagadvialunisdeans UURU M91usuiy wasiauingsuiung
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napnauNIstAlulatRIiaoe 1985 19a TR

Concept and importance of digital literacy. Searching and analyzing digital
data; choosing digital technology to communicate, work, collaborate and develop
work processes efficiently; protecting own data; awareness of personal
responsibility from using social media; laws related to digital technology; creative

use of digital technology.

13.2 BUINIVIANIE IUU 90 W28na

BU10101

13.2.1 nguAvIMNUgIAY $1uaU 30 wiaedn Widnwsedvdeluidl
NENIVIUNUFIAY 71U 30 nIenn
NANNIINAIALAZAIIRAIARING 3(3-0-6)
Principles of Marketing and Digital Marketing
FyrdsAuneu : ladl

ANYIMUIAALALNO B N1N1TAAN 53u5w1/m'msuaqmsmmmﬁﬁ&immwﬁﬁau,az
derulugpddvia ngAnssugusinalugafdvia nisudsdunain msmvungnadmane
FLANNARA U @IUUTTAUNINITAANR LALA HARA YT NTAUUATIAT TOINIRAIA
N3AULETUNITNAN msﬂszqﬂmﬂlsé’ﬁ,ﬂ'%mﬁawmﬁmamﬁLﬂuﬁaﬁ?ﬁﬁa

Study marketing concepts and theories including the role of marketing in
the economy and society in the digital era. Consumer behavior in the digital era,
market segmentation, targeting product position, marketing mix includes products,

pricing, marketing channels, marketing promotions, application of digital media

marketing tools.
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n1saanTsaie i 3(3-0-6)
Modern Management
IR UADU : Ll

WWIAA MaBE wazITHLIN1TN9INI3TANT LA N199194KY N139ABIANINTT
Umandnensuywd nsiludin nsUsganuau n1sadnansegela nsmuan waznns
Anaulanienisdnnis Tneudausuldlunisuinisesans Usenaunie Aussuuusms
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AUNITUTINTALADIUNTAL FATUNTIANITAMAINLALTIY UagiUBIANTLIINITITEUS
naonaunsitiedosielunmsdinnisgnndsa

Management concepts, theories, and evolution: planning, organization,
human resource management, leadership, coordination, motivation, control, and
management decision-making, adapting to use in the management of
the organization, including the management system, management according to

the situation, overall quality management, and the organization of learning

as well as the use of digital management tools.

23YTITUUATITIYIUITAUNNGIND 3(3-0-6)
Ethics and Business Ethics
FwndeRuneu : 1l

AT ILATUUIANYBITHTITURAZITIIUTIUNNGING MANITLTITUANGTTN
ffleudAgmnagsia asse1usTaivInmnagsia vsTEnAuia Tutensaianiess
lueeAnTgsNa Lol uasusssuwasnansssINAUIa uasAnwilymasesssugsnauay
UsTeNiva

Background and concept of ethics and business ethics. Ethical principles
that are of business importance. Business professional ethics, and corporate
governance, including the creation of ethics in business organizations. With
an emphasis on ethics and good governance, as well as studying business ethics

and corporate governance problems.
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n13UyAluugIne 3(3-0-6)
Accounting in Business
ArdsAuneu : ladl

LUIAATUN UFIUVDINTS
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dudaande Anuduiusseninsiuyu Yinamesils waznslideyanisnstydife
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Basic concepts of accounting, accounting cycle, benefits of accounting
information, recording of trade transactions according to generally accepted
accounting principles, bank balance statement, valuation of inventories cost,
relationship between cost, volume, and profit, and the use of accounting
information for planning, controlling, and making-decide for service business,

commodity trading business, and industrial affairs.

n13RugINIdmIunUINIg 3(3-0-6)
Business Finance for Executives
wndeRuneu : Ll

Arilug i unsdanisntsiu arwdduededionnenisiu nsiese
$1891Un91513U Tiazilunsdaniiunu eatamadu Auazaud Ay
walulagnisliudmsugsiaanaliufdvia una wuuginssunisiulugandiia
ITYIUTTUVBIUNINUKNUNTIUNGGIND

Fundamentals of financial management knowledge of financial instruments,
analysis of financial reports, analyze on financing, financial market, origin and
importance of financial technology for digital currency business, sources of funds

for financial transactions in the digital era, code of conduct for business financial

planners.



BU10106 N13A180ININ14TIND 3(3-0-6)

BU10107

Business Taxation
Ftaduneu : Ll

arwidessuisitungunemBensniegsfa néninusiisnisussdu uaznns
TAUN1EINTAN 9 MUYUTZUIBFTENINT NITAIUIUTTHZIA A UUULEAITIENITAI
7 lumstunuuuanisenn@fdafulasnsuassning liun a8Euld yarasssum
BRuliTAyana MERULIN o Ade mByaduiiy mEgsRaems onsuanid Wy
AU

Basic knowledge of business tax law, appraisal criteria and various tax
collections according to the Revenue Code, calculating time periods and various
forms for filing tax returns collected by the Revenue Department, including

personal income tax, corporate income tax, withholding tax, value added tax,

specific business tax, stamp duty, etc.

NANLATYFAEAT 3(3-0-6)
Economics
FwndeRuneu : 1l

nannsiuguieatuiasegaand anudanguuesguasdiarguniu ngud
WOANTTULUILNANALNINVRINAIA NYUHNITNERN AUNUNITHEAKALTIETUIINNTHER
AANALAZNITAMUATIAN S1ELAUTEYINIR N1TRULAENITFUIATT NMTASIAITITUY RUY
Wo Rulla 113719971 wlguenMIRuLasNIIAas N1IAKANITRUTENINUTEWA N3
WauATEgNakerindnsgsia aaenaunisussendlilunisusenaugsiala

Fundamental principles of economics, elasticity of demand and supply,
theory of consumer behavior, market equilibrium, theory of production, cost of
production and production income, market and pricing, national income, finance
and banking public finance, inflation, deflation, unemployment, monetary and
fiscal policy, international trade and finance, economic development and

business cycle, as well as applying to business operations.
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n133nN1senagnsamiudusenaunisgsna 3(3-0-6)
Strategic Management for Business Entrepreneurs
Fdsduneu : ladl

Anwanminndounisssie Jadunisiasuulaslueadng msdmunnagnsuas
nsunagnsgn1su R wuudnaeslunisaniugsia nsadeauAligsia n1sdnns
a8ldgUn1u NagNSAIUNITEY NAYNSAIUNITAAIN NAYNSAIUNITUINITNTNEINS
uywd NagnsAUALLLATATAUWA NAENSN1TVENLTINT NITUTEHURARAENITATUAY
nagns safanosdionisnisuimsinnisdanagnsdmiuguszneunsgsnalagly
nsaAnwIUTENOU

Study the business environment, organizational change factors, strategy
formulation and strategy implementation, business model, creating value for
business, supply Chain management, financial strategy, marketing strategy, human
resource management strategy, information technology strategy, business
expansion strategy, strategy evaluation and control, including strategic

management tools for entrepreneurs using case studies.

vannguuneiieaiunisUsznaugaia 3(3-0-6)
Principles of Law Relating to Business Operations
FreRuneu : lidl

ﬂg‘mmUﬁLﬁaaﬁﬁ@aﬁ’umﬁm@?@mﬁﬂiqiﬁaLLazmsﬁﬂLﬁuqsﬁf\] §INTIULALF YN
N953N9 nnASgIdenstene msldaey mswning nsuanideu nswinde
nsNey nsAUsERL NM3ansaues mseni1 Wudy nguanefiieafuisiudiuwes
U3 ngmnevsweaumatiyen saiingmneieatuamansminisdy wu #s
RPN AEnInil wasianu sy

Laws related to the establishment of business entities and the conduct of
business operations, business transactions and contracts Individual contracts for
sale, redemption, lease of property exchange, hire-purchase, loan, guarantee,
mortgage, pledge, etc. Laws relating to partnerships and limited companies,

intellectual property law as well as laws relating to financial instruments such as

equities, debt instruments and bills, etc.
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walulagAdvaiiosuuszgndniagsio 3(2-2-5)
Technology Digital for Business Application

vdsAunay ; bl

wfnfiuguigItumaAlulagAaenun1gINe nszuIuNsaienudila
Famealuladddsia nslilusunsuuszandniegsio waluladiiu wazmalulagiiey
vy A ¢ a oA a '
AUBY 9 NMSUTEYNAMALLLAELNIDUGIAIVUINGIA 9

Basic concepts of digital technology for business tasks, digital technological
understanding process, business application, web technology and other

applications technologies, technology application for various businesses.

13.2.2 nguAventedy $1uau 45 miaein IAnwnTeivdeluil
N159ANIIAIUANES 19ETTALAZUIANTIU 3(2-2-5)
Creativity and Innovation Management
FdsAuneu : ladl

WNAANGENNITINNITANUANATNATIALATUINNTIU NIFANATIETIA N1TAALTA
AATIEY NMIAATAINING NIAAWNNALNG N1SAATIUIN NTAAGINTANTIULAENITAR
WITEUU NIZUIUNITVOIAMUAAAT19ATIA MATANITWAIUIAIINAAAS19ATTA LAY
uinnssu nsl¥anuAnadsassdmonsiauvieUseivg ddul 9 idaueide
LsugNakazdInd FAT1EMLUINIINITATUIRNTINAINANNANES19ETIA NAYNSNIS
afuinnssy neAnwannsalnwuasinufUiRn1sAnasassAuasuinnssy

Concepts and theories of managing creativity and innovation: creative
thinking, analytical thinking, critical thinking, strategic thinking, positive thinking,
innovative thinking, and systems thinking. The process of creativity, techniques for
developing creativity and innovation, using creativity to develop or invent new
things that are valuable to the economy and society. Analyze approaches to
creating innovation from creativity and strategies for fostering innovation by

studying case studies and practicing creative and innovative thinking.
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BU15402 nsAneaudululalunisszaunu 3(2-2-5)

BU15403

Feasibility Study for Fundraising
teduneu : 3v1 BU10105 msiugsnadmiutnuims

MsmuvasiunuLaEnInensiiieaitsgsiall MudUssamvesumaaiunueig
9 Jinazdunsmunaalunuanuieyu §3A9RUIINAWU N13TEANYULUUAT1IATY
A4 (Crowdfunding Portal) @an10un1sidu kaznistiausvieviulmiluiuussyisu (nitial
Public Offering: IPO) HasuAudnsa nszuIuMs Audss ToRtady Y1eszeznani
manzaslunsszauyulunisaiegsialmivaznsadsgsialminnninensisiogluie
(Entrepreneurial Bricolage) wagIasizsinnudululalunisszauyu lnadnwiain
nIQlAnE

Sourcing funding and resources to establish new businesses, including
various types of funding sources such as venture capitalists, venture capital firms,
crowdfunding portals, financial institutions, and Initial Public Offerings (IPOs).
Topics cover success factors, processes, risks, advantages and disadvantages, and
the appropriate timing for raising funds to build new businesses. Additionally, it
explores the concept of creating new businesses using available resources
(Entrepreneurial Bricolage) and analyze the feasibility of fundraising by studying

case studies.

N150aNLUULATNAUIBIANTade T 3(3-0-6)
Design and Development of Modern Organizations
FwdeRuneu : 331 BU10102 msdnnisadelvg

LNAALAE VI B RIANT N1sANYIBIRnThazasrlsEnaulumulasEse Jausssy
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Concepts and theories of organizations, including the study of organizations
and their components in terms of structure, culture, and the administrative
environment that affects the organization. This encompasses organizational
structure design, the establishment of various organizational forms, roles,
responsibilities within the organization, and theories related to organizational
change and development. Topics include the organizational development cycle,
problem analysis and identification, strategy development, evaluation of
organizational development, strategies for managing resistance to change, and
modern tools and techniques for organizational change and development, with

studies conducted through case studies.

N13IUAULAZAIUANNINITIANTS 3(3-0-6)
Planning and Control in Management
FreRuneu : ludl

WiNAALAENO YY) nATlA g“dLLUULLazﬂismummNLLNuLLazﬂUUQﬂumﬁﬂi nan
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Ui lneAnwrainnsaldng

Concepts and theories, techniques, models, and processes of planning and
control within organizations. This includes key principles of planning and control,
types of planning and control, the development of planning and control
processes, planning and control tools, strategies for planning and control,
planning under risk conditions, environmental analysis affecting organizations,
project planning and financial control, quality control and international standards
of control, modern management planning and control techniques, methods of
control selection, and performance monitoring and evaluation. These topics are

studied through case studies.
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N133YN9FIND 3(2-2-5)
Business Research
FrsRuneu : ludl

AL ugun1339e 933810ssvesinide nsfvuaiadonisideniagsia
miﬁmumfﬁ]Qﬂiza\‘iﬁLLazmi@gﬂaugﬁg’mmﬁ% NSNUNIULLINTG NISIAUTIVTIY
Uaya N153ATIEdeya IF8TeUTIalaelUsuNsy NMsulanuninedeya N1siTey
5718911338 waznisiaue laglnujuRnisvinidennegina

Basic knowledge of research, researcher ethics, defining objectives, and
formulating research hypotheses, reviewing the approach, data collection, data
analysis, data interpretation, Quantitative Research Using Software, research

report writing, and presentation through the practical exercises in conducting

business research.

yainMuuaznsaeasdmsugusznaunisasell 3(2-2-5)
Personality and Communication Skills for Becoming a Modern Entrepreneur
JrdsAuneu : ladl
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Concepts and theories of leadership, entrepreneurial skills, personality
theories, components of personality, social etiquette, and public speaking.
Techniques for improving personality, concepts, and theories of communication,
communication processes, business communication techniques, and the use of
modern technology in communication. Concepts of business negotiation, factors
in negotiation, negotiation processes, and the selection of negotiation techniques.
This includes studying case studies and practicing personality development for

executives.



BU15407 JiAsnzving@nssuguilnaiedn 3(2-2-5)

BU15408

In-depth Consumer Behavior Analysis
183w 1UsAUNaY : 391 BU10101 #ann1naInkazn1snalniava
wAnuaznguingAnssuduilan Seineduilaa nizvauntsdnduladoves
fuilna Yadeiiidvsnadonisdnduladorasiusing metieseinginsuruilaa
nszvIuNsAumYayaruilnaludidn mMylnserideyalsdnvesusina nstdideya
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nsalAnw
Consumer behavior concepts and theories, consumer psychology,
consumer purchasing decision-making process, factors influencing consumer
purchasing decisions, consumer behavior analysis, in-depth consumer information

search process, consumer insight analysis, application of in-depth consumer

information to design by studying from case studies.

WHANITUDIANILAZNITIANITNTNEINTUYWE 3(2-2-5)
Organizational Behavior and Human Resource Management
FrsRuneu : Ll
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Concepts and theories of organizational behavior, including the application of
knowledge about individual behavior, group and team dynamics, organizational culture,
change management, conflict management, motivation and morale building, and the
development of individual behavior within the organization. Additionally, concepts and
theories related to human resource management, including the roles and functions of
human resource management, human resource planning, compensation management,
employee benefits and welfare, performance evaluation, and human resource

information systems, and relevant labor laws are studied through case studies.
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N1339AN151ATINNT 3(2-2-5)
Project Management
dsduneu : ladl
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Concepts of project management, project management processes,
principles of project proposal writing, project planning, budgeting, and factor
analysis in project management. Topics include project feasibility analysis,
business project evaluation in areas such as management, production, finance,
marketing, human resources, and the economic value of the project. It also
covers calculating project returns, decision-making criteria, and using application

for surfing the data in project management. These topics are explored through

case studies and practical exercises in project analysis and development.

nsiduguszneuniailedsauuazainuddu 3(2-2-5)
Being Entrepreneurs for Society and Sustainability
AwndeRunieu : Tl
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Concepts and principles, processes for creating sustainability in business
regarding the economy, society, and the environment, balancing profit with the
role of business in driving social change. Characteristics of sustainable and social
entrepreneurs, social innovation, principles of community- and socially-focused
business practices, and models of social and environmental enterprises. Examples
include green management, carbon footprint of organization (CFO), and using
innovation to solve social and environmental issues for the sustainability of social
enterprises. Analyze business models based on social and environmental
problems through case studies and practical exercises in creating social business

plan.

n1sIanslEtaanauli sy 3(2-2-5)
Social Commerce Management
Fdsduneu : ladl
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Basic knowledge of e-commerce, social media, and social commerce,
benefits of social commerce, learning about social commerce platforms, creating
social commerce strategies, using social networks and digital media for business-
to-customer transactions, utilizing companies' social media as marketing and sales

channels, building customer relationships, and assessing customer insights for

planning and managing social commerce, based on case studies.
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Business Problem-Solving and Decision-Making Skills
dsAuneu : ladl
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Concepts and theories of problem-solving, tools for problem analysis, steps
in problem resolution, problem identification, generating alternative solutions,
evaluating alternatives, mind map analysis, mindset development, and problem
confrontation. Topics also cover concepts and theories of decision-making, the
decision-making process, business decision-making models, systematic analytical
thinking for decision-making, and the implementation of decisions. These topics

are explored through case studies and practical exercises in problem-solving and

decision-making.

nsAnLBseenuUULNaWAIUNg AT IV 3(2-2-5)
Design Thinking for Developing New Business
Fwdadunon : Tl
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Concepts and theories of design thinking, the design thinking process for
developing new businesses, fostering creativity and inspiration for
entrepreneurship, and methods for understanding customers. Topics include
environmental analysis for design thinking, approaches to creating and developing
innovations, strategies for applying design thinking, examples of innovative
product development, and expanding business opportunities. These are explored
through case studies and practical exercises to develop design thinking skills for
new business development.

N133ANT353NIAING 3(2-2-5)
Digital Business Management
FrsAuneu : ldl
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Concepts of digital business, transitioning traditional businesses to digital
platforms, foundational technologies supporting digital business operations,
platforms for online business and marketing, tools and techniques for creating
product illustrations, live-streaming tools and techniques, tools and techniques
for designing product logos, content creation for advertising on various platforms,
tools for customer relationship management, and laws related to digital business.

These topics are explored through case studies and practical exercises in

designing online businesses.
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Business Plan Writing and Presentation Techniques
taduneu : Ll
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Concepts for writing a business plan that aligns with local communities,
societies, or the environment, and approaches for developing creative products
and expanding or creating new businesses. Topics include the components of a
business plan, methods for writing a business plan, and the business model on
business environment analysis, market analysis, customer and competitor
analysis, marketing planning, production planning, organizational planning and
human resources, financial planning, and contingency planning. It also covers
evaluating the feasibility of a business plan and techniques for presenting and
pitching the plan. These are studied through case studies and practical exercises

in business design, business plan writing, and presentation.

13.2.3 nguivnanidan s1uau 9 wiaedn  IWdenfnwannsginduwelud
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Modern Office Management
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Concepts and practices in office management, roles, and responsibilities of
office work in both the public and private sectors. The office management
process, organization of office procedures, and efficient management of
information and data according to modern office management principles. Creating
an appropriate office environment, document management, and the use of
equipment and technology for modern offices. The application of advanced
technology to effectively support office operations, with studies based on case

studies.

INMPMINYINITUY WY 3(3-0-6)
Human Resource Psychology
tduneu : Ll
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Concepts and theories of psychology, human resource psychology, applying
psychological concepts and theories to human resource management, and using
various psychological principles, techniques, and methods in human resource
work. Topics include psychological recruitment, psychological development of
individuals, performance management psychology, compensation management
psychology, and building morale and motivation within organizations. The use of
psycholosgical tools to analyze and identify potential at the individual, sroup, and

organizational levels, studied through case studies.
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Franchise Business Management
taduneou : Ll
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Concepts and theories about franchising, including its history, types, and
characteristics of franchising businesses. Topics cover the criteria for franchising,
principles for selecting and deciding on investments, strategic planning for
franchise businesses, location analysis, franchise fee and cost analysis, franchise
agreement preparation, and the analysis of success and failure factors in
franchising businesses. It also discusses solutions for common problems, studied

through case studies.

N133AN13535NATBUATY 3(2-2-5)
Family Business Management
FrsAuneu : lidl
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Concepts of family business management, including the importance and
benefits of family businesses, the structure of family businesses, sustainable
succession planning, strategies for family businesses, family business succession
models, family business performance, principals of balancing family and business
dynamics, principals of establishing'governance in family businesses, and
analyzing problems and solutions for conflicts within family businesses. These

topics are studied through case studies.
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Entrepreneurship in the Logistics Industry
taduneou : Ll
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Concepts of entrepreneurship and the development of logistics and supply
chain entrepreneurship, including the roles of logistics and supply chain
businesses, purchasing, supplier selection, customer service, inventory
management, transportation, logistics packaging concepts, and technologies
related to logistics and supply chain management. Topics also cover strategies in
logistics and supply chain business operations, analyze issues and solutions in

logistics and supply chain management, studied through case studies.

N139AYBUATNITIANITAUAIAIARY 3(2-2-5)
Procurement and Inventory Management
FyrdsAuneu : ladl
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The roles and importance of procurement management, procurement tasks,
the relationship between procurement tasks and other business functions,
procurement methods, determining procurement sizes, selecting suppliers,
ensuring contracts comply with legal requirements, analyzing purchase data,
investment and risk management, and comparing production, purchasing, and
leasing. Principles of warehouse management, business management of
warehouses, product maintenance, and laws related to warehouses, with studies

based on case studies.

n1sdan1amingduneleainazuinnssy 3(3-0-6)
Intellectual Property Management and Innovation
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Concepts of intellectual property and innovation, including the importance
of intellectual property for business, intellectual property management, IP
strategy, intellectual property valuation, protection of intellectual property,
utilization of intellectual property, enforcement of IP rights, preparation of
intellectual property registration applications, drafting claims for protection, and

filing for patents under the PCT (Patent Cooperation Treaty). These topics are

studied through case studies.
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Branding and Service Innovation
FrsRuneu : ludl
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Concepts and theories of branding and innovation, including the importance
of branding and innovation, the role of brand creation, the personality of a brand,
and the components of branding in the digital age (4.0). Topics also cover the
steps and strategies for developing brands and services, marketing strategies
affecting brands and services, and the application of product and service

innovations to build brands. These topics are explored through case studies.
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Internship in Entrepreneurship and Modern Management
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Learn about working in various establishments related to management,

business administration, and entrepreneurship.
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